
 

 

 

PRODUCT WRITER, LONDON 

Department – Editorial 

Reporting to the Product Copy Editor 

 

THE BRAND 

MATCHESFASHION.COM is the global luxury-shopping destination for men and women, bringing 

together a modern edit of over 400 established and emerging designers. Experience 

MATCHESFASHION.COM online, in its London stores and at No.23, our private-shopping 

townhouse. With over 25 years in luxury fashion, we deliver to over 190 countries and offer 24/7 

advice through MyStylist, our dedicated fashion-concierge team. 

THE ROLE 

 

Work within the product editorial team to ensure that all products on the site are described in an 

accurate, eloquent and commercial manner, in clear and concise English and in a way that is 

consistent and best reflects the MATCHESFASHION.COM tone.   

 

Show a strong understanding of individual brands and current trends, and reflect that authority and 

knowledge within copy. Collaborate closely with buyers, marketing teams, and internal creative teams 

and update research folders each season. 

  

 

THE RESPONSIBILITIES 

 

 WRITE clear, concise and engaging copy for the Style Notes section of the product pages. 

This copy should be written in a commercially sound manner that reflects current trends while 

showing a sound understanding of the brand. 

 

 MEET daily upload targets and be measured on productivity, content accuracy and quality. 

 

 MANAGE the team’s workload – allocating numbers across writers, interns and freelancers 

to ensure effective use of time. 

 

 COMMUNICATING each team member’s daily targets and achievements to the product 

copy editor. 

 

 ENSURE the team keeps a good pace throughout the day. 

 

 TAKE responsibility for a key product category and become a specialist in that area. Conduct 

regular audits, update the team on exclusives and new buys and pull together inspirational 

reading material around your specialist area. 

 

 SCHEDULE regular trend and research presentations in order to inspire and inform the rest 

of the team. 

 

 LIAISE with the product marketing manager and product marketing assistant regarding extra 

allocations, ensuring everyone concerned is communicated with and allocated additional 

writing where necessary 

 

 WORK systematically with the sub editor to conduct audits across the site to ensure 

consistency and accuracy, taking ownership of your specialist area. 

 



 

 

 MANAGE breakfast meetings: Think of topics that will benefit the team and allocate sections 

of research to each team member. 

 

 ASSIST and manage product copy intern in researching and updating team folders. These 

should include seasonal show reviews, designer biographies and buyer information. 

 

 WORK with the product technical specialists to ensure all size, fit and care information is 

communicated as accurately as possible. 

 

 WRITE designer landing pages and ad hoc editorial pieces commissioned by the fashion 

features editor. 

 

 ANY other related duties as reasonably requested store  

 
 

ABOUT YOU 

 

 Excellent written English and a flair for short, sharp copy 

 Graduate (or equivalent) with proven experience 

 Experience in copy writing for a luxury retailer 

 Excellent presentation and communication 

 Research and wider reading 

 Taking on board and acting on feedback  

 Sound knowledge of national and international men’s and women’s fashion, designers, brands 

and trends  

 Experience with CMS and back-office systems  

 Be able to carry out your role to the highest standards under pressure 

 Excellent time-management skills  

 Must have a positive, enthusiastic, team-orientated attitude.   

 

 

From the moment you join our team we aspire to make your employment experience an 

engaging and memorable one. 

 

If you are energetic, hardworking and thrive in a collaborative and fast-paced environment, 

then please apply with a CV and covering letter stating your salary details and notice period. 


